
   
 

   
 

 

  



 
 

   
 

 

 

 

 

Advertising and marketing at the Alaska EMS Conference is an excellent way to gain additional 
exposure for your business. Additional marketing can be selected from online registration or 
added to an existing registration until September 30, 2026.  

Exhibitor and Sponsorship Partner Levels 
General Partner- $500 

• 6ft or 8ft Table and Chair & 
• One Vendor Pass & 
• Logo on the Conference Website & 
• Logo on the Registration Website 

 

Premium Partner- $1000 

• Everything in General Partner & 
• 1 pick from Category II & 
• 2 picks from Category III 

 

Gold Partner- $2000 

• Everything in General Partner & 
• 1 pick from Category I 
• 1 pick from Category II 
• 2 picks from Category III 

 

Platinum Partner- $5000 

• Everything in General Partner & 
• 2 picks from Category I 
• 2 picks from Category II 
• 2 picks from Category III 

General Sponsor Only- $500 

• 1 pick from Category II 
• 2 picks from Category III  
• Logo on the Conference Website 
• Logo on the Registration Website 

 

Premium Sponsor Only- $1000 

• 2 picks from Category II 
• 2 picks from Category III 

 

 

Gold Sponsor Only- $2000 

• 1 pick from Category I 
• 2 picks from Category II 
• 2 picks from Category III 

 

Platinum Sponsor Only- $3500 

• 2 picks from Category I 
• 2 picks from Category II 
• 2 picks from Category III 

 
 



   
 

   
 

 

 

Category I 
• Welcome Reception  

Join us as a featured sponsor for an exclusive networking event during the 
symposium, an ideal opportunity to connect vendors and attendees in a relaxed, 
engaging setting. 

As the event sponsor, you’ll host an unforgettable evening. This is more than 
sponsorship; it’s a strategic opportunity to elevate your brand’s visibility and build 
meaningful relationships within the Alaska EMS community. Don’t miss your 
chance to stand out. 

• Swag Bag Sponsor 

Sponsor logo displayed on the Symposium Bag given to all attendees 

• Closing Session 

Sponsor logo displayed on exclusive signage at the Closing Session entrance as 
attendees arrive. Sponsorship is also acknowledged with a slide during seating and in 
the Symposium Program 

• Keynote Sponsor 

Sponsor logo displayed on exclusive signage at Keynote Session entrance. 
Sponsorship is also acknowledged with a slide during seating and in the Symposium 
Program. 

• Lunch Sponsor 

As the Lunch Sponsor, your organization will receive prominent recognition 
throughout the meal, including signage at the lunch venue and acknowledgment in 
conference materials. This is an ideal setting to connect with EMS professionals in a 
relaxed environment, strengthen brand visibility, and demonstrate your commitment 
to Alaska’s emergency medical services community. 

 

 



 
 

   
 

 

 

 

Category II 
• Additional Table 

Enhance your visibility with an additional exhibitor table (6- or 8-foot, based on 
availability), providing extra space to showcase your products, services, and 
engage attendees.  

• Back Cover Advertisement 
Position your brand for maximum visibility with the most coveted advertising 
space in the conference program—the back cover. As the final impression 
attendees take with them, this high-impact placement ensures your message 
stands out and is remembered long after the event concludes. (Available on a first-
come, first-served basis. Limit one)  

• Inside Front Cover Advertisement 
Make a powerful first impression with this premium placement. Positioned on the 
inside front cover, your brand will be among the first seen, maximizing 
recognition and engagement throughout the event. 
(Available on a first-come, first-served basis. Limit one) 

• Snack Break Sponsor 
Keep attendees energized while showcasing your brand during a popular break in 
the schedule. This sponsorship offers prime visibility and a unique opportunity to 
engage with participants in a relaxed, high-traffic setting. 

• Education Sponsor 
Support the advancement of EMS professionals by sponsoring educational 
content at the conference. This opportunity aligns your organization with high-
quality learning and professional development, while providing recognition 
throughout educational sessions. 

• 50th Swag Sponsor *NEW* 
Celebrate the 50th anniversary by sponsoring commemorative conference swag 
distributed to attendees. This opportunity puts your brand directly in participants' 
hands, creating lasting visibility beyond the event. 

• Full Page Ad in Conference Program 
Showcase your organization with a full-page advertisement in the official 
conference program. This provides ample space to highlight your brand, 
services, and messaging to all attendees. 



 
 

   
 

 
 

 
 

Category III 
• Extra Attendee Pass for Vendor Hall 

Includes an additional attendee pass, allowing another representative access to the 
vendor hall for increased engagement and networking opportunities. 

• Swag Bag Insert 
Get your brand into the hands of every attendee by including promotional items or 
materials in the conference swag bags, creating lasting visibility beyond the event. 

• Floor Decal *NEW* 
Capture attendees' attention with strategically placed floor decals throughout the 
conference venue. This unique advertising opportunity guides foot traffic while 
prominently showcasing your brand in high-visibility areas. 

• ½ Page Advertisement 
Promote your organization with a half-page advertisement in the official 
conference program. This placement offers strong visibility while delivering your 
message in a concise, impactful format. 

• Electronic Bulletin Board 

Keep your brand front and center with digital advertising displayed across the 
venue. With repeated impressions throughout the day, your message stays top of 
mind for attendees. 

Add Ons 

• Additional Swag Bag Insert-$75 
• Additional Vendor Pass-$100 
• Floor Decal- $75 

 
Registration 

 


